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Specific Title 
Media Relations Today  
 
Podcast Summary 
With the newspaper industry in a crisis with decreased readership and advertising revnue, the 
turn of local news toward harder news stories, and the explosion of new media sources 
(including the internet and the 24-hour news channels), individuals are capturing news from 
multiple sources.  How does a media relations professional develop and pitch a story to a 
reporter through these tougher media channels?  This pod cast will outline that chnages in the 
news industry and offer media relations professionals some tips as to how to think and react 
differently in this new arena.   
 
Learning Objectives: 
Following this pod cast, the student should be able to: 

• Balance the realities of the new media environment with their publicity expectations based 

on comments from Paul Argenti’s book, Corporate Communications  

• Develop and pitch a story with greater effectiveness based on insight from Report Scott 

Sayres and public relations professionals Mark Hazlin and Kathy Lovin. 
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